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A tongue of floral carpet rolls down the entranceway stairs of 
Gorgeous George, spilling out onto the busy pedestrianised 
strip of St. George’s Mall in central Cape Town. Next to the 

tall, ornate brass doors is a plaque bearing the familiar Design Hotels 
logo; the 32-key boutique is the city’s first member, and its opening 
in April 2019 was preceded by a buzz of anticipation. 

Set right in the Central Business District, Gorgeous George sits 
above the area’s market stalls and within walking distance of some 
of Cape Town’s best restaurants, bars, coffee haunts, boutiques and 
museums. With 20 studios, 12 one- and two-bedroom suites and a 
leafy rooftop restaurant, bar and pool area that’s open to the public, 
the hotel is small, playful and vibrant.

“The project took four years to complete,” explains owner Tobias 
Alter of his first hotel. “We worked with three different architects 
and three different interior architects. It was conceptualised over a 
very long period of time, and the original idea was more like a hostel, 
but during the process we developed it more into a –” he pauses, 
considering his phrasing. “I don’t like the word luxury... we grew 
into the market, let’s put it that way.”

Gorgeous George occupies two buildings; an Art Deco bank and a 
New Edwardian structure, connected during the 1940s. As such, there 
are two sides to the hotel, with sleek steel windows framing views 

across the Art Deco half whilst high ceilings and oak windowsills 
characterise the Edwardian portion. Raw concrete supports and 
exposed pink-painted pipes run throughout the hotel, fusing the 
existing early 20th-century features with an industrial undertone.

Layering on this, Johannesburg-based designer Tristan du Plessis 
injects a modern slickness by pairing black corridor walls with the 
same bold floral carpet seen in the entranceway. Dark jewel tones are 
prevalent across deep-green velvet drapes and mulberry couches, and 
rooms are richly textured – from the heavy, sumptuous drapes and 
velvet sofas to denim cushions, suspended tan leather headboards, 
gleaming tiled bathrooms and stone-topped counters. 

This eclectic mixture of influences reflects Cape Town and South 
Africa’s diversity, whilst smartly veering away from anything too 
stereotypically African. Kara Furter, who was brought on as the 
hotel’s Creative Director nearly a year ago, and has now moved over 
to brand development duties, notes: “Cape Town has always had that 
combination of international and local.” Around 90% of the featured 
artists are South African, and the bedroom furnishings are all made 
domestically. The exception to this are the bedside lamps, which are 
original 1920s relics sourced in Paris. 

Behind the reception desk, Lucie de Moyencourt’s 1,800 
handpainted tiles, inspired by Delft pottery and depicting a map 

Reimagining a pair of disparate historical structures as an intimate boutique, 
Gorgeous George channels Cape Town’s vibrancy and eclecticism.
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of Cape Town, are a nod to the city’s history, founded as it was by 
the Dutch East India Company in 1652. The Dutch theme is carried 
through to rooms with more handpainted tiles, Delft-style cups and 
saucers, and circular blue and white rugs of the same design. Another 
recurring motif comes in the form of David Brits’ handpainted, black-
and-white snake murals, found in each guestroom and upstairs in the 
rooftop entrance. Brits’ grandfather, John Wood, was a famous South 
African snake-catcher and reptile expert, and the inspiration for this 
series of snake-themed artworks.

“The aim was always to build a place where guests can live for a 
period of time; I wanted it to have a relaxed, homely feel, not like a 
hotel atmosphere,” Alter says. “We still wanted to keep what is liked 
about a hostel, and why guests seek them out: it’s easy to connect with 
one another.” Attracting locals is key to this, and Alter deliberately 
kept the room count low at 32 to avoid the place feeling overrun.

The draw for Capetonians is Gorgeous George’s ace card: its 
sixth-floor wining and dining area, Gigi Rooftop. Part inside, part 
outside, the rooftop has been adapted for Cape Town’s famously 
unpredictable weather. At the far end, there’s a small swimming pool 

and a handful of loungers beneath a large lightbulb-studded sign 
reading ‘hello gorgeous’. Plants are festooned around the deck, which 
is semi-covered by glass and wooden slats, whilst brown leather 
couches are set below bookshelves of tomes and trinkets.

Inside, the buzz of conversation and music means the hustle from 
the streets and marketplace below is relegated to faint background 
noise, but nonetheless, the hotel is installing double-glazing to help 
soften the inner-city sounds, particularly over the weekend. Furter 
remains unperturbed by the noise levels: “Personally, I love waking 
up to a city and being integrated immediately. That gives me a sense 
of place.”

Post-launch, Furter doesn’t want to flood the market with the 
brand, but rather she is seeking to create a word-of-mouth appeal 
for a place she affectionately describes as “a special little gem”. As 
well as the rooftop, there’s an event space – The White Room – which 
is also open to Capetonians. “It does benefit Cape Town from a 
design point of view,” she says of the hotel. “Something like what 
Babylonstoren did for the Winelands – but with a real, authentic 
Capetonian aesthetic.”

Above: Created for unpredictable weather, the hotel’s rooftop features a handful of loungers and brown leather couches under a semi-cover of wooden slats
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